
● ● ● ●

Contents 

Acknowledgements v 

Contributors vii 

Foreword (Prue Leith) xi 

Introduction (Donald Sloan) xiii 

1 The social construction of taste (Diane Seymour) 1 

2 The postmodern palate: dining out in the  
individualized era (Donald Sloan) 23 

3 Taste and space: eating out in the city today  
(David Bell) 43 

4 Chic cuisine: the impact of fashion on food  
(Joanne Finkelstein) 59 

5 The shock of the new: a sociology of nouvelle cuisine 
(Roy C. Wood) 77 

6 Contemporary lifestyles: the case of wine  
(Marion Demossier) 93 

Ho
sp

ita
lit

y,
 L

ei
su

re
 &

 T
ou

ris
m

 S
er

ie
s 

iii



● ● ● ●

Contents
Ho

sp
ita

lit
y,

 L
ei

su
re

 &
 T

ou
ris

m
 S

er
ie

s 

iv

7 Shaping culinary taste: the influence of commercial 
operators (We are what we eat, or what we are 
persuaded to eat?) (Maureen Brookes) 109

8 Gender and culinary taste (Roy C. Wood) 131

9 Developing a taste for health (David Fouillé) 151

10 My most memorable meal ever! Hospitality as an 
emotional experience (Conrad Lashley, Alison 
Morrison and Sandie Randall) 165

Index 185


	0750657677
	Copyright

	Contents
	Acknowledgements
	Contributors
	Foreword (Prue Leith)
	Introduction (Donald Sloan)

	1 The social construction of taste (Diane Seymour)
	2 The postmodern palate: dining out in theindividualized era (Donald Sloan)
	3 Taste and space: eating out in the city today(David Bell)
	4 Chic cuisine: the impact of fashion on food(Joanne Finkelstein)
	5 The shock of the new: a sociology of nouvelle cuisine(Roy C. Wood)
	6 Contemporary lifestyles: the case of wine(Marion Demossier)
	7 Shaping culinary taste: the influence of commercialoperators (We are what we eat, or what we arepersuaded to eat?) (Maureen Brookes)
	8 Gender and culinary taste (Roy C. Wood)
	9 Developing a taste for health (David Fouillé)
	10 My most memorable meal ever! Hospitality as anemotional experience (Conrad Lashley, AlisonMorrison and Sandie Randall)
	Index

